USCHT Marketing

On-Line Marketing
Public Relations
Travel/Trade Shows

The Cultural Traveler (Guide)

CulturalTraveler.Mobi

Partnerships

Social Media




Marketing and promotion of your
package, Yo u

Promote on your website

Link your site to destinations and/or
CVB site

Promote your package to local hotels
and tour operators

---------------- Utilize Social Media
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Magazine Articles
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Gultural Traveler

YOUR GUIDE TO CULTURAL & HERITAGE TRAVEL AND THE LEADING MUSEUM STORES




Travel/Trade Show Marketing

Pow \WWow

World Travel Market
La Cumbre

ITB

Go West Summit
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New Culturad Tourisem
Educationall Piegraanm
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TOURISM WHITE PAPERS

Online Travel and Tourism

Marken
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