Cultural & Heritage Travelers
Are USAO0Os Eco

36 Million (24%) U.S. Leisure Travelers
will take a Cultural & Heritage trip in the

next 12 months = $192.3 Billion




How Do You Capture This
Lucrative Market?
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Steps To Becoming a
Cultural & Heritage Tourism

Destination

Inventory Your Cultural & Heritage
Assets/Offerings

Develop Your Strategic Plan
Market Your Plan
Measure/Evaluate/Review
React & Respond




fEvery community is rich in culture and
heritage that can be marketed to
travelers. Our own communities are
more layered than we realize. We

need to get better at communicating all
of the U.S. to all

Adair Margo, Chairman
The Presi dent d6s Commi tt
and the Humanities




The U.S. Cultural & Heritage
Tourism Marketing Councll
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A National
Cultural & Heritage Tourism
Marketing Association




Mission;
Marketing U.S. Cultural &

Heritage Tourism Experiences
Nationally & Internationally




State & Regional
Tourism Departments

Convention US " Tourism

& VISItor — i & ™ Associations
Bureaus

Cultural & Heritage
Organizations & Destinations




